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HOW TO SET UP 
CONVERSION TRACKING
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• Recap Pixel Implementation

• Conversion tracking & conversion optimization

• How to define conversions to track

• How to set up events & conversions in Google Analytics and 

Facebook/Instagram

The goal of this session is to make sure each team is tracking 
conversions to the best of their ability. In order for this session to 
be beneficial it is important that all teams have pixels firing on 
their websites. 
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PIXEL IMPLEMENTATION 
RECAP

DOWNLOAD ECHL GUIDE
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PIXEL PLANNING 
WORKSHEET
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Our Pixel Planning document includes a pixel planning worksheet 
to help organize all the pixels you need on your website & ticketing 
platform.

Tag Website Ticketing Documentation

Google Tag Manager Link

Google Analytics (UA) Link

Google Analytics (GA4) Link

Facebook Pixel Link

Snap Pixel Link

TikTok Pixel Link

LinkedIn Insight Tag Link

Twitter Pixel Link
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https://patchboard.co/echl
https://developers.google.com/tag-platform/tag-manager/web
https://support.google.com/analytics/answer/10269537?hl=en
https://developers.google.com/analytics/devguides/collection/ga4
https://developers.facebook.com/docs/meta-pixel
https://businesshelp.snapchat.com/s/article/pixel-website-install?language=en_US
https://ads.tiktok.com/help/article?aid=9663
https://business.linkedin.com/marketing-solutions/cx/21/10/insight-tag
https://business.twitter.com/en/help/campaign-measurement-and-analytics/conversion-tracking-for-websites.html


VERIFY ALL PIXELS 
ARE FIRING
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Before we begin configuring events & goals we need to make sure 
the pixels are firing on all pages. 
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CONSIDER USING GTM 
FOR UNIVERSAL 
ANALYTICS INTEGRATION
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If you already had Google Analytics (Universal Analytics) installed 
on your website you may want to consider using Google Tag 
Manager & removing the old UA tag from your website


• You can set up Event Triggers on your site with GTM

• Your developer will need to implement Event Tracking code 

if the tag is installed directly on your website

• Be sure to remove the original tag if you install via GTM so 

that you don’t load the script twice. 

• Refer to our Pixel Planning Document for step by step 

instructions
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WHAT CONVERSION 
EVENTS SHOULD WE 
TRACK?

DOWNLOAD ECHL GUIDE
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ECOMMERCE
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If you have Google Analytics installed on your ticketing platform & 
have enabled enhanced e-commerce then you should already have 
conversion data flowing in.
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COMMON GOALS

Ian Bolender | ian@patchboard.co

Goal Description How can we Identify the event

Purchase on Ticketmaster  Track when a user completes a purchase Confirmation Page URL

Click to Ticketmaster from website Track when users initiate the purchase process from our website Every time someone clicks on a link / button that leads to ticketmaster

Click to Spinzo from website
Track when a user completes a purchase via Spinzo (Spinzo 
doesn’t currently allow us to insert conversion tracking so this is 
as far as we can measure)

Every time someone clicks on a link / button that leads to Spinzo or opens 
a Spinzo drawer

Contact Form Submission Track when a user fills out a contact form on the website for 
information on Season Tickets, Groups, Fundraising, etc. Every time someone submits a form

Email Opt-In Track when a user subscribes to our mailing list Every time someone submits their e-mail & opt’s in for marketing 
communication

Download App Track when a user clicks to download the app Every time someone clicks on a link / button to download the app

Game Reminder Track when a user signs up for an email or sms reminder about a 
game Every time someone clicks Email Me or Text Me on an Event Detail Page

Add To Calendar Track when a user adds a game to their calendar or subscribes for 
the .ics feed Every time someone clicks to subscribe or download an .ics file

Watch via FloSports Track when a user clicks on a broadcast link to watch a game on 
flosports Every time someone clicks on a link / button that leads to flosports

Listen Track when a user clicks on a broadcast link to listen to the game Every time someone clicks on a link / button that leads to mixlr
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GTM TRIGGERS
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Before we set up Conversion Events & Goals we need to define 
triggers. Triggers are actions a user takes on your website. Here 
are our suggestions based on cycloneshockey.com:
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GTM EVENT TAGS
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Once you have all the triggers built we need to tell GTM what to 
send Google Analytics when a tag occurs. These will appear as 
events in Google Analytics
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GA GOALS
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Once Events are flowing into Google Analytics you can create 
Conversion Goals that can be used to measure and optimize your 
marketing campaigns.


CONVERSIONS

Conversion Name Category Action Label Value

Ticketmaster Click Ticketing Click Ticketmaster Click

Spinzo Click Ticketing Click Spinzo Click

Download App Download App App Click

Contact Form 
Submission

Contact Form Submit

Email Opt-In Email Opt In Email Subscribe

Game Reminder 
(email)

Event Reminder Email Me Click

Game Reminder (sms) Event Reminder Text Me Click

iCal Subscription 
(game)

iCal Game iCal Click

iCal Subscription 
(season)

iCal Season iCal Click

Watch Broadcast Watch Click

Listen Broadcast Listen Click
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FACEBOOK 
CONVERSION EVENTS
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DOMAIN 

VERIFICATION
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Before you begin make sure you have verified your Domain with 
Facebook.
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FACEBOOK EVENTS
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FACEBOOK EVENTS

Trigger Name Button / URL FB Standard 
Event

Add to Calendar 
(season)

Button Subscribe Button text is subscribe

Add to Calendar (single 
game)

Button Subscribe Button text is add to calendar

Contact Form Submit Button Contact Button text is submit

Download App Click 
(android)

Button Subscribe Button text is download for android

Download App Click 
(iOS)

Button Subscribe Button text is download for iPhone

Flo Sports Click Button Subscribe Button text is video

Game Reminder (email) Button Subscribe Button text is email me

Game Reminder (sms) Button Subscribe Button text is text me

Listen Click Button Subscribe Button text is audio

Spinzo Clicks Button Initiate Checkout Button text is order online

Ticketmaster Click Button Initiate Checkout Button text is buy now, get tickets
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CONFIGURE EVENTS
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NEXT STEPS:
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Download our Conversion Tracking Worksheet with step-by-step 
instructions to implement Conversion Goals on Google Analytics 
(via GTM) and Facebook (via the Facebook Event Setup Tool). 


APRIL 21: LANDING PAGE OPTIMIZATION


• Discuss best practices for landing pages

• Discuss importance of having unique landing pages / event 

detail pages

• Improving calls to action & the use of gated content

• Technical aspects of a landing page

• A/B Testing


MAY: HOW TO CREATE CUSTOM AUDIENCES


• Step-by-step instructions on how to create custom audiences

• Recommendations for evergreen audiences

• Recommendations for Game Specific audiences


JUNE (LEAGUE MEETINGS): DIGITAL MARKETING PLAYBOOKS

Learn how to implement digital marketing campaigns that have a 
proven track-record. 

• 14-Day Facebook/Instagram Retargeting Campaign

• Previous + Potential Group Leader Campaign

• Field Trip Day Campaign Targeting Educators

• Game Day FAQ Email / Post-Game Thank You Email
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