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DIGITAL MARKETING 
PLAYBOOKS

Ian Bolender | ian@patchboard.co

• 14-Day Facebook/Instagram Retargeting Campaign 
• Previous + Potential Group Leader Campaign 
• Field Trip Day Campaign Targeting Educators 
• Game Day FAQ Email / Post-Game Thank You Email

Learn how to implement digital marketing campaigns that have a 
proven track-record.

DOWNLOAD: patchboard.co/echl
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WHO WE ARE
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Patchboard is a digital marketing agency in Cincinnati, OH that creates 

websites, mobile apps, and digital marketing campaigns. We specialize in 

event-based businesses & have developed websites, apps, and campaigns 

for some of the largest venues & events in North America. 

We started as event promoters, so we have a lot of insight into event 

marketing. We frequently create in-depth guides & offer ongoing 

consultation to many organizations.

DOWNLOAD OUR FREE EVENT MARKETING GUIDE

"I could not think of better partners to have, and 
I wouldn’t want to give them up.” 
- Marissa McClellan, AEG Presents

"Their in-depth knowledge of the entertainment 
industry make them our go-to partners.” 
- Rosemarie Moehring, MEMI

Patchboard is fantastic to work with. The 
company is innovative, nimble, honest, and gets 
positive results. 
- Lisa Dyson, O’Keeffe PR & Marketing

"Patchboard's expertise and consultative approach 
are valuable & integral to each campaign we 
run.” 
- Jennifer Ward, Tremor
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WHAT WE DO
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CUSTOM WEB & APP DEVELOPMENT

• Websites 
• iOS & Android Apps 
• Tablet Apps 
• Custom Website Applications 
• Systems Integration 

DIGITAL ADVERTISING

• Search Engine Marketing (PPC) 
• Search Engine Optimization (SEO) 
• Landing Page Optimization 
• Display Advertising 
• Video Ads / Pre-Roll / YouTube 
• Facebook / Instagram 
• Social  

(LinkedIn, Twitter, Snapchat, TikTok, Pinterest) 
• Retargeting 
• Social Media Management 
• Email Marketing 
• Inbound / Content Marketing 

PLATFORMS

• CincyMusic.com  
• HoldsCalendar.com 
• CloudPressKit.com  
• VenueTV Network 

CREATIVE SERVICES

• Graphic Design 
• Photography 
• Video & Motion Graphics 

CONTENT MARKETING

• Social Media Management 
• Copywriting 
• Email Marketing 

NON-TRADITIONAL ADVERTISING

• Street Teams 
• Pop Up Events 

mailto:ian@patchboard.co
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CUSTOM WEB & APP DEVELOPMENT 

Aveda Institutes 

AEG Presents 

Live Nation 

Nederlander Entertainment 

Heritage Bank Center 

Cincinnati Cyclones 

Andrew J Brady Music Center 

Riverbend Music Center 

CityBeat / Euclid Media Group 

Pizza Week, Burger Week, Taco Week 

Taft Theatre 

Music & Event Management  

Madison Theater 

Promowest Productions 

Bunbury Music Festival 

CincyMusic 

CincyTicket 

DiaZam / Event Guru 

BB&T Arena 

EVT Management
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DIGITAL ADVERTISING 

Cincinnati Cyclones 

Heritage Bank Center 

Nederlander Entertainment 

Music & Event Management Inc 

AEG Presents 

Aveda Institutes 

The Salvation Army 

Cincinnati CityBeat 

Kentucky’s Edge 

Miami University 

Downtown Cincinnati Inc. 

BXP Live! 

Brandemonium 

BRG Apartments 

Bellwether Music Festival 

Mount St. Joseph University 

Pivip 

Huntington Learning Center 

Clean Eatz 

3CDC

OUR PARTNERS
Kroger 

Grey Advertising 

Heritage Bank 

Tremor 

The Flying Pig Marathon 

Lori’s Roadhouse 

Reveal Concepts 

OTR Chili 

Design Build Cincy 

Camp Livingston 

Moerlein Lager House 

TiER1 Performance 

International Retail Design Conference 

Cincinnati Auto Credit 

NOLI Modern Italian Kitchens 

El Coyote 

O’Keeffe PR 

Karen Wellington Foundation 

The Baker’s Table Bakery 
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ECHL DIGITAL MARKETING 
SERIES RECAP
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HOW TO MEASURE THE 
IMPACT OF DIGITAL 
CAMPAIGNS
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• What metrics can you track? 
• Define KPIs & discuss importance 
• Conversion tracking & conversion optimization 
• Overview of Google Tag Manager 
• How to set up Google Tag Manager 
• How to integrate Google Analytics 
• How to integrate Facebook Pixel 
• How to integrate LinkedIn, Snap, TikTok, Twitter pixels

The goal of this session is to make sure every team has all possible 
pixels firing on their websites. We will discuss metrics that can be 
tracked, which ones are important, and how to optimize digital 
marketing campaigns. 
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PIXEL PLANNING 
WORKSHEET
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Our Pixel Planning document includes a pixel planning worksheet 
to help organize all the pixels you need on your website & ticketing 
platform.

Tag Website Ticketing Documentation

Google Tag Manager Link

Google Analytics (UA) Link

Google Analytics (GA4) Link

Facebook Pixel Link

Snap Pixel Link

TikTok Pixel Link

LinkedIn Insight Tag Link

Twitter Pixel Link

mailto:ian@patchboard.co
https://patchboard.co/echl
https://developers.google.com/tag-platform/tag-manager/web
https://support.google.com/analytics/answer/10269537?hl=en
https://developers.google.com/analytics/devguides/collection/ga4
https://developers.facebook.com/docs/meta-pixel
https://businesshelp.snapchat.com/s/article/pixel-website-install?language=en_US
https://ads.tiktok.com/help/article?aid=9663
https://business.linkedin.com/marketing-solutions/cx/21/10/insight-tag
https://business.twitter.com/en/help/campaign-measurement-and-analytics/conversion-tracking-for-websites.html


HOW TO SET UP 
CONVERSION TRACKING
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• Recap Pixel Implementation 
• Conversion tracking & conversion optimization 
• How to define conversions to track 
• How to set up events & conversions in Google Analytics and 

Facebook/Instagram

The goal of this session is to make sure each team is tracking 
conversions to the best of their ability. In order for this session to 
be beneficial it is important that all teams have pixels firing on 
their websites. 
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FACEBOOK EVENTS
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FACEBOOK EVENTS

Trigger Name Button / URL FB Standard 
Event

Add to Calendar 
(season)

Button Subscribe Button text is subscribe

Add to Calendar (single 
game)

Button Subscribe Button text is add to calendar

Contact Form Submit Button Contact Button text is submit

Download App Click 
(android)

Button Subscribe Button text is download for android

Download App Click 
(iOS)

Button Subscribe Button text is download for iPhone

Flo Sports Click Button Subscribe Button text is video

Game Reminder (email) Button Subscribe Button text is email me

Game Reminder (sms) Button Subscribe Button text is text me

Listen Click Button Subscribe Button text is audio

Spinzo Clicks Button Initiate Checkout Button text is order online

Ticketmaster Click Button Initiate Checkout Button text is buy now, get tickets
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LANDING PAGE 
OPTIMIZATION

Ian Bolender | ian@patchboard.co

• Discuss best practices for landing pages 
• Discuss importance of having unique landing pages / event 

detail pages 
• Improving calls to action & the use of gated content 
• Technical aspects of a landing page 
• A/B Testing

The goal of this session is to help improve conversion rates by 
pairing up targeting, creative, and landing page. 
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LANDING PAGE IDEAS:
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• Event Detail Pages  
Every event deserves one dedicated landing page to focus on 
conversions for that particular event. Give users everything they 
need to know about their ticketing options & experience during that 
game on a single page. 

• Multi-Game Ticket Packages  
If running a campaign for a specific package then consider creating a 
landing page for each package. 

• Ticket Specials 
If your campaign is for a Family 4-Pack for a specific game then 
consider creating a landing page with that same focus. 

• Birthday Parties 
• Group Sales 
• Fundraising 
• Scouts 
• Field-Trip Game (with a teacher/curriculum focus) 

If you find yourself linking to your homepage for a campaign then 
you need to evaluate whether your targeting is as efficient as it 
should be. Here are a few examples of landing pages for ECHL 
teams:
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CUSTOM AUDIENCES

Ian Bolender | ian@patchboard.co

• Step-by-step instructions on how to create custom audiences 
based on: 
• Web browsing activity 
• Purchases/Interactions 
• Engagement with your brand on social 

• Recommendations for evergreen audiences 
• Recommendations for Game Specific audiences

The goal of this session is to walk through how you can create 
custom audiences that you can use to target your advertising. 
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CUSTOM AUDIENCES
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ON FACEBOOK / INSTAGRAM 

Targeting ads to very specific audiences should be a cornerstone 
of your digital marketing plan. Facebook/Instagram allows you to 
target users based on their behavior on your website, the 
information available in your CRM, and the actions they take on 
the content you publish on Facebook & Instagram.

Custom Audience Options on Facebook: 
• Website: Create an audience based on how they interact with 

content on your website. 
• Customer List: Upload a list of customers from your CRM so 

you can target them on Facebook. 
• App Activity: Create an audience based on how they interact 

with content on your mobile app. 
• Offline Activity: Create an audience based on how people 

interacted with your business in store or by phone. 
• Video: People who watched one of your videos on Facebook or 

Instagram. 
• Instagram: People who interact with your Instagram Profile. 
• Facebook Events: People who RSVP’d or interacted with one of 

your Facebook Events. 
• Facebook Page: People who interact with your Facebook Page 

and/or the content you publish.
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PLAYBOOK #1
14-Day Facebook/Instagram Retargeting Campaign
Set up your mouse trap
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IMPORTANCE OF 
RETARGETING
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70% of people that are retargeted to end up making 
a purchase 

The traditional marketing mix of OOH, Television, 
Radio, and Publicity need to be complimented with a 
sound retargeting strategy. You have done the hard 
work of getting that first impression. Let’s follow up 
with each prospect and maximize our impact.  

Our teams will sell the majority of their tickets 
(outside of Season Tickets & Groups) in the two-
weeks leading up to each event. Being able to retarget 
users during that pivotal time period is our focus. 
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OBJECTIVE:
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Serve ads promoting single game tickets to people that have 
recently visited one of your event detail pages, ticketing pages, or 
RSVP’d for an event on Facebook. 

PREREQUISITES:
• Facebook Pixel loaded & firing on both your website & 

ticketing platform  
• Facebook Conversion Events Configured 
• Landing Pages / EDPs have been optimized 
• Custom Audiences have been set up for each game: 

• Website EDP Visitor / Ticketing EDP Visitor 
• Website EDP Visitor / Ticketing EDP Visitor <14 Days 
• Facebook Event RSVP 
• Converted

mailto:ian@patchboard.co


GAME SPECIFIC CUSTOM 
AUDIENCES
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• Website EDP Visitor / Ticketing EDP Visitor 
• Website EDP Visitor / Ticketing EDP Visitor <14 Days 
• Facebook Event RSVP 
• Converted

mailto:ian@patchboard.co


CAMPAIGN SETUP
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• Create 1 Campaign for the entire season 
• Objective: Conversions (Purchase) 
• Budget: Set at campaign level

mailto:ian@patchboard.co


AD SET SETUP
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• Create an ad set for each home game 
• Schedule: ~30 Days prior to start of season until the day before 

your event 
• Audience: Select Custom Audiences 

• Include: Website EDP Visitor / Ticketing EDP Visitor <14 Days 
• Include: Facebook Event RSVP 
• Exclude: Converted in past 14 Days 

• Location: Include entire DMA 
• Age: Set to 18+ (21+ for alcohol related promotions in US)
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ADS
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• Create several ads for each ad set 
• Experiment with videos vs. photos 
• Facebook will determine the better creative based on performance
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PLAYBOOK #2
Group Leader Campaign
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OBJECTIVE:
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Serve ads to users that are likely to be in a position to become a 
group leader. 

PREREQUISITES:
• Facebook Pixel loaded & firing on your website 
• Group Landing Page has been optimized 
• Custom Audiences have been set up: 

• Group Sales Info (anyone that has visited a page related 
to group tickets, business packages, suites, fundraising, 
scouts, or donation requests) 

• Previous Group Leaders (upload .csv from your CRM) 
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CUSTOM AUDIENCES  
FOR GROUPS
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• Group Sales Info (anyone that has visited a page related to 
group tickets, business packages, suites, fundraising, 
scouts, or donation requests) 

• Previous Group Leaders (upload .csv from your CRM) 
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CAMPAIGN SETUP

Ian Bolender | ian@patchboard.co

• Create a campaign with the objective of Lead Generation 
• Set a budget at the campaign level
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AD SET SETUP
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• Create an ad set targeting your custom audiences 
• Lead Method: Instant Forms 
• Schedule: At least 21 Days 
• Audience: 

• Include: Group Sales Info / Previous Group Leaders 
• Location: Your DMA 
• Age: 18+

• Create second ad set to target potential group leaders
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AD / FORM SETUP
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• Create several ads / Experiment with Copy & Creative • Create Form
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PLAYBOOK #3
Field Trip Day Campaign
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OBJECTIVE:
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Inform educators about a field trip opportunity before they plan 
their school year. 

PREREQUISITES:
• Facebook Pixel loaded & firing on your website 
• Field Trip Day Page has been optimized 
• Custom Audiences have been set up: 

• Field Trip Day Info (anyone that has visited a page 
related to your Field Trip Game) 

• Known Educators (upload .csv from your CRM) 

mailto:ian@patchboard.co


CUSTOM AUDIENCES 
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• Field Trip Day Info (anyone that has visited a page related 
to your Field Trip Game) 

• Known Educators (upload .csv from your CRM) 

mailto:ian@patchboard.co


CAMPAIGN SETUP
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• Create a campaign with the objective of Lead Generation 
• Set a budget at the campaign level
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AD SET SETUP

Ian Bolender | ian@patchboard.co

• Create an ad set targeting your custom audiences 
• Lead Method: Instant Forms 
• Schedule: At least 21 Days 
• Audience: 

• Include: Field Trip Day Info / Known Educators 
• Location: Your DMA 
• Age: 18+

• Create second ad set to target potential educators
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AD / FORM SETUP
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• Create several ads / Experiment with Copy & Creative • Create Form

mailto:ian@patchboard.co


Ian Bolender | ian@patchboard.co

PLAYBOOK #4
Game Day FAQ / Thank You Emails
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OBJECTIVE:
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Warm up new e-mails & upsell ticket buyers by e-mailing them the 
morning of the game they are attending. Follow up the morning 
after they attend a game.  
(These emails can have an open rate of 30%+)

PREREQUISITES:
• Create a Group, List, or Report with your mail client for each 

game 
• Upload all known attendees from your Ticketing 

Platform, CRM, and any other sources
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GAME-DAY REPORTS, GROUPS, OR LISTS
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• Upload all known attendees from your Ticketing Platform, 
CRM, and any other sources
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GAME-DAY FAQ EMAIL
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• People like to know what to expect + you have 
goals & upsell opportunities: 
• Prompt users to download your app for a better 

experience 
• Introduce Merchandise Options 
• Explain Chuck-a-puck 
• Explain Split the pot 
• Highlight Concession Items / Locations
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THANK YOU EMAIL
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• Post-Event emails have some of the highest open 
rates. 
• Discount tickets for a return visit 
• Highlight Merchandise / Online Store 
• Prompt a Survey 
• Ask for a Review
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THANK YOU!
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DOWNLOAD: patchboard.co/echl
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